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Abstract

This research aims to study general information about tourists and marketing communication
strategies in tourist attractions that affect historical tourism decisions. The sample size was 400
persons who had experience in historical tourism and lived or worked in Bangkok. The research
instrument was a questionnaire. The data were analyzed by descriptive statistics and inference
statistics. The results showed that the most visited historical attraction was Wat Phra Sri Rattana
Satsadaram (Wat Phra Kaew) for reputation reasons. Most of the respondents were female, aged
between 21-30 years old, held bachelor's degree, worked as private employees and had an average
monthly income of 10,001-30,000 Baht. Marketing communication strategies in tourist attractions
through personal media affect historical tourism decisions. The tourist attraction staff provides an
information service that can answer questions promptly and through non-personal media. In
addition, social media reach distribution channels for products or services, such as purchasing .
packages or services of tourist attractions, are the most average. The hypothesis testing revealed
that gender, age, education level, occupation, and average monthly income have no difference in
historical tourism decisions at the statistical significance at the 0.05 level. And the marketing
communication strategies in tourist attractions have a moderate relationship with historical tourism

decisions at the significance at the 0.01 level.

Keywords: TOURIST ATTRACTION COMMUNICATION, MARKETING COMMUNICATION, HISTORICAL
TOURISM
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