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ANENARY: NTATINUTUA, dulyIneITen, Tauiaguyy

ABSTRACT

Sriracha pineapple branding, according to the branding process concept, is
qualitative research. The data were collected from an in-depth interview and participatory
observation from 15 key informants. It was found that 1) brand analysis used SWOT
principles, 2) brand identity was formed by designing a logo to reflect the identity of
the brand, 3) using the identity to create a brand was done, as follows: 3.1) The brand was
made known by presenting it on the packaging, digital marketing communication, store
sales, electronic commerce marketplaces, and learning materials, 3.2) Brand quality
was perceived by controlling product quality standards, 3.3) Linking and brand awareness
were done by creating a brand identity and product composition in memory with a
variety of products, vitality, and premium, 3.4) Brand loyalty was perceived by product
use experience and buying behavior, memory, repeat purchase, and product seeking
from the Sriracha Pineapple brand, and 3.5) Other assets of the brand included trademarks
and geographical indications (Gl).

Keywords: Branding, Sriracha pineapple, Community enterprise.
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