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ABSTRACT

The purpose of this research was to study: 1) the behavior of consumers who
purchased products from online food delivery companies on the COVID-19 situation
in Phatum Thani province. 2) relationship between the critical success factors of logistics
processes and the operational efficiency of food delivery services. And randomly
selected 385 consumers who purchased products from an online food delivery company
on the COVID-19 situation in Phatum Thani province for collected data by questionnaires,
and then the data were analyzed by using average, percentage, standard deviation,
and Pearson product moment correlation. The research findings were as follows:
1) Most of the respondents were female university students, within the age range of
20-29 years old, and had a monthly income range of 10,000-20,000 baht. The most
people use services from the Food Panda application the most, 43 percent, with the
highest frequency of using the service 4-6 times per month, at an expense of 100-200
baht per time. 2) The results of the analysis of the success factors of the overall
logistics process are very important. With an average score of 3.57, with the highest
average being the support for customers factor and overall operational efficiency,
which are very important. with an average score of 3.49, with the highest average being
procurement. In addition, the relationship between the critical success factors of
logistics processes and the operational efficiency of food delivery services found that
the success factors of logistics processes related in a positive direction to the overall
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operational efficiency of food delivery services, with a correlation coefficient of 0.21
that was statistically significant at 0.01 levels, and the relationship between the critical
success factors of logistics processes (rationality and timeliness) and the operational
efficiency of food delivery services (satisfaction) was positive, with a correlation
coefficient of 0.19 and 0.19, respectively that was statistically significant at 0.01 levels.

Keywords: Critical Success Factor / Logistics / Efficiency / Mobile Application /
COVID-19
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