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Abstract

This study aims to 1) study the personal factors affecting consumers' decision to buy
coffee from Starbucks in Bangkok area; 2) to study the factors of service marketing mix
influencing decision making. Purchasing coffee from Starbucks consumers in Bangkok, and 3)
to study the factors of purchasing coffee from Starbucks consumers in Bangkok. Quantitative
research The sample group used in this study of 400 people was coffee consumers from
Starbucks, among consumers in Bangkok. The tools used for data collection were online
questionnaires. The statistics used in the research were mean, frequency distribution,
percentage, standard deviation, t-test, one-way analysis of variance, and regression analysis.
Multiple Regression

The results of the research were as follows: Personal factor information The majority
of the sample were female, 68.75 percent age 20-30 years, percent, bachelor's degree
education, 73.75 percent, occupation of the most private workers accounted for 44.5 percent
and the average monthly income 10,001 - 20,000 baht or equivalent. 31 Personal Factors,
Education Level, Occupation, Income Different influences the decision to buy coffee from
Starbucks significantly at 0.05 level. Marketing mix factors, marketing services, product factors,
and physical presentation factors significantly influenced the decision to buy coffee from
Starbucks at .05.

Keywords: services marketing mix purchasing decisions customer behavior
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