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ABSTRACT

The objectives of this research are as follows: 1) the level of factors
about using the tool digital communication potential attraction creative
economy and the efficiency of using digital media to promote tourism
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in Chanthaburi province under the coronavirus disease 2019 (COVID-19)
situation, 2) causal factors affecting the efficiency of using digital media to
promote tourism in Chanthaburi province under the coronavirus disease
2019 (COVID-19) situation, and 3) propose marketing promotion guidelines
from using digital media to promote products of the community behind
Roman temple, Chanthaburi province, under the coronavirus disease 2019
(COVID-19) situation. Mixed research methodology. The research tools
included questionnaires and interview form the research instrument was a
questionnaire, which collected data from a sample of visitors who
purchased the products of the Roman abbey community, Chanthaburi
province. A total of 384 participants were analyzed by frequency distribution,
percentage, mean, standard deviation, skewness, kurtosis and structural
equation model analysis techniques. The results showed that the sample
group saw that the community behind the Roman temple, Chanthaburi
province was a high level of use of digital communication tools, a high
level of tourism potential and a high level of creative economy. To
promote tourism in Chanthaburi at a high level. Causal factors on the
efficiency of using digital media to promote tourism in Chanthaburi province
under the coronavirus disease 2019 (COVID-19) situation at a statistically
significant level of .05, it was found that the factors related to the use of
digital communication tools potential attraction and creative economy.
There was a direct correlation to the efficiency of using digital media to
promote tourism in Chanthaburi. Travel in Chanthaburi is good and acceptable
accounted for 82.40%. Marketing promotion approaches from using digital
media to promote products of the Roman temple community, Chanthaburi
province under the coronavirus disease 2019 (COVID-19) situation, including
the use of digital communication tools potential attraction and creative
economy efficiency of using digital media to promote tourism in Chanthaburi
province: 1) using digital communication tools to build awareness and
image. There is a marketing promotion by informing the promotion.
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Promotion through social media, 2) create a unique and attractive identity
in a place or community culture, 3) preserving the identity of the community's
way of life through the history of the community as a story as a community
product and revitalize the way of life of a traditional commercial district
product development, and 4) outside-in strategy contributes to sustainable
tourism processes in the community and leads to the development of
income generating channels.

Keywords: digital media, the community behind Roman temple, Chanthaburi

province, Coronavirus 2019.
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0.60 (Hair Jr. et al, 2010) wazAmANuiuLUsvosAAMUEeiudlasiads dudy
AadevreIn1siuLlsTatiald (average variance extracted: pv) 985¥1I19 0.758
f9 0.959 FawunaaiuInndi 0.50 Aaewuiu (Diamantopoulos & Siguaw,
2000) Usgansnmlunisnensainu lnaaunislassesieuseansnmannnisiy
?{aﬁ%ﬁatﬁadmﬁ%umwiamﬁaﬂu%’wifmﬁuwu% fiaufisanss iesarndan
awauwuﬁwmmmaqaaa (R?) wihfiu 0.824 vi3eRnvuSoeay 82.40 (0.824 x 100)
Feslustosay 40 TulU Tuwaiimnntuiiiruanmnselunswennsaisaviann
mﬂmﬂﬁzjaammaLwammﬁmmﬁmqmaﬂuﬁ]qmmumﬂmmmsaamiﬂ,m

a a

M151991 1 ansnaisanugnglulunaaunisiaseasialsednsninainnisly

aa o

ﬁﬁ)ﬂf\]‘ﬂﬁL‘WE]?{\?Lﬁ'ﬁllﬂ’]iVlENLVlEJ’ﬂU"\]QW]ﬂR]uVlUi

D

AIUIHE anSna ALUTLR)
DM TE CE
EDM DE 0.410* 0.442* 0.684*
IE - - -
TE 0.410%  0.442%  0.684*
R 0.824
*p < .05

LUBNANNUNANITIATIZMULARAUNS IASIFS 19 UTLANTAINANAS IdeRINa
Lwaml,aimmﬁmaqLwaﬂummmumm feenunsaeuluglaunislingeasna (structural
equation model analysis: SEM) lmﬂ\m

EDM = 0.410* DM + 0.442* TE + 0.684* CE; R = 0.824

TagUszasinsideden 3 ietiausuumianansdaaiunisnainan
mslifeRvvaiiiedaaiunsuenanfusivosmurundsinlaiu Somiadum meld
anunmsailsafndoladalalsu 2019 (COVID-19) Mneuidoidsnanmnydn
fuunliunnfiazifaussavsamanmslidedaaiieduaiunsvieaion Tngld
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\A3esiiensdoansaavialunsUsznduiustonainems Mlunseduayudaada
svieadienlnesnuma Social Media sgsainaassd titelignianlalududuas
a¥umsivd fimssunimanaiieliAnnmdnuwaiiinauls ahaendnvaiuay
PaAuvesanuivioTamsssuurulilaaiu adenurvosduduazuinig
Aamsugiaasassdlagldosdinnuiuasiiansssanniumsliferivaiiiodass
mMyvieailen Tmusssy uaziitineudilve e mansugRiatazidenles
ldnsasenmummnieden mu%mumaauiﬂmammﬁnmwmmiiuuuamluw
S8FAnnMuugunsduuudassli Suendnual LUuﬁ]mmummauk}LLav
113AT ImaamqLaﬂaﬂwmmuﬂimmmam&uawmﬂmﬂumﬁn LAEHRIU
wAnAnusishonsldnagmiiuy Outside-in TARNszUmMIB e lugLTUREN
fafunazthlugnsimuntesiensairsseléddu o

aaUsuNa

1. NaMFIFUTBWTIUNUT Mngundeuiuinguyumdsialsiu Jamin
Funy? Insltiefesilensdoasidvialunsdauaiunismain lnonisudalusludu
duiaFun1snaimsiiune Social Media Lilelvignananlalududuazaiisnissus
finssuwaransiieliAnnndnuweifia wunltufiasiauszdnsaimainnsld
dendraieduadumsvoniisnazunniusie donndasiu fwania Audstuus
(2558) fifnwnsunuunsdiudin susuunislidooaulatiuazauidlatodudn
LazUMstuNsYieaiisvestinvieafivavmilng wuhthvieadiersmlve sy
nslddeRdvaidaruduiusifeuin wazaenadestu sunna Fesaudninn
(2557) ANy IUsEANS A MvesdeUssuduiusmsviaafiodlulszmalne wuin
nsUsEndTSun e a e uEe R TRlne NSl IwaT U ST LSS
Social Media wagduaiunsnann telrignanaludud iunsaienelduay
a¥anmanwaIAl U

2. dnoamuvawiaaiion liun funrugala fMuauazmnauiean
WaiBied frunsnduramieniien uwasisafiealan muindenaisy
fiondnuaifinaula Whisldlaede danufindeuniinsgiu aeandasi
Suum WiAI3nSss waziyanaey lueesa (2559) AfnwLuIMenITRAL
msvieafiendmindedl suvruzvesinviesdieniionnuddu wuiuums
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MsarNsULUUNM ViR aTIeEsdst T fudsiegale sudssunennusazenn
runaidnds Teeduasuliisuuuumsieniisaiduendnwainiogasiu 1wy
sUnuuauuRAuezi i duendnualifioainsauunnssfuurasiaaiedu
atfuaedssnneeuaymnlaelgnindiinfedfvesannuiduiamsssuay
Uszndl ielTiuanuidwiumsinuuaniaeuanaslususing o uaraonndoaty
Tiapaiboon (2014) fifinw Potential of Community Based Ecotourism at
Hua-Noun Wat Community, Mae-Tom Sub-District, Bangkum District,
Songkla Province Wuindngnmueuvasiaadisafiannsagalaie nMsuims
Fansin uvawieafiededhiinsussudadielidnveaiiodlddudatuaaniy
55507 Maihiauvasisadisiziesazainauie naAunee uaziitanssy
yanTanesssuAIfisInsYeatinvieaiien lesanidumanisannesiiagaan
Huthafovdnfiaduayuuasisgaliinvouisufumadnngudaioaiisnuniu
mMfaAssnneanuazmnluunasefisiiaenadesiuanmuindeniay
frnuuaenadeusetinvienisanunsgiuanadadudsddy

3. 1Asugnaaseassa wunmslansnddunalayginiunisidesdininug
Frumsadsassdau fumsine udeddy Tudunisldosdanuitu wui
Haelnendudseniifansrsuduondnual avfieudidtin fdunisvieaiionds
ausn¥RLmngdmsunnne 1nde R TusunsAine nudnisiluuas
vieufgniiensAnmAauausssy Ussnd umnania wazdddineuluyuay
nsiuyiadineudusaianisdoudafn Wunuameiiensin Tuduns
aassinu nuhedlugmvuldlianudnaisassdmsiuanndnenssuiieia
AruAvesNYL nsidenlesinuy Arud wagarmainsaainsuigsuluiinng
ez dafonsauiironadosiunisimuidTinvesgury fnslinindau
sty Tnenuihgusundnduduazuinsldaenndosiuumasieaiion gy
THaudfsaanudnadeassd nfnddunadyan LLagqﬁﬂmmﬂﬁaﬂﬁu
AOnARDATU NSAS TS (2564) TRNYINSALIFNENNMNENSIANAMAILIA
\ATugAaaiasIAnguneldenn snefanain Sminaiasiny wuitniswamn
FNEAINNINITIANMUMUIARLATYFNAATIETIA Usenaume munisivenmius
nslam3wdaunatinnn uagnsfnu wazaenadesiu andy mileulns (2559)
TnTu 19I55 wazamy (2561) 1FuUM 151358y wavAME (2561) way
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597 Wanlnd (2560) TnuiiasusivadassiluesiusenousweuIAnnTs
GZ'TUmf?iaumwgﬁwuﬁugmsua@m'ﬁﬁi’j’aqﬁmmi N1SANYINITATNATIANUY LAy
nsldmsndaumsiyan Wealssfumngumsimusssuifimsdsauamves
dinuuazwalulag/winnssuadelnl umﬂwammwmamaﬁ@ Iwamiumﬂmﬁ
finasionwd1L5a muwmmmwLﬂsnéuawqmﬂwmwmLwaai’mmmLﬁuﬂ,ﬁ]
Tunsusuldndniasugnoasneassa

4. UszAvsamannnslddediviaiieduaiunmsionieluimindunys
meldanunsallsafinuelidalalsun 2019 (COVID-19) nuinsisganuala
sremslavanursuiziduiruivleddu welninauaulaluiui deli
nauthvneddedoyaliognsasmnuazsingd MsUszrduiisiiumig Facebook
ey Website LﬁuﬂflilﬁaﬂﬁaﬁmwauLLaULﬁﬁﬁma'mLﬂmmalﬁasmmamam
Tl wuhwhnmuasdoyauesuinisng 1 vesuviamiendien fmnudidy
Tusun1seausu Wm’mﬂmmmmmmmiu%mummmmmuaaimmumn
ﬂmﬂumaﬂwﬂuﬂﬁvmmaumqmumm mﬂmaumLLaumammmmamﬁmameu
srunsidmsmvesiuie Tunsld Facebook Liedoastoyatnansiums
vipaflen iliAneiiaule nmseenuuude i liAneuidnesne1udeya
Tude aenndosiu sirynsal $nwid (2559) IdnwUsEAvEnmuarALAIAYTS
fflfeUszansnmussdeUssuduiusvesesdnsuimsaiusiuanasIiing
wudrdeussmduiusildaalnauasilssavsnm amnsacildlilums
UseilunadeUssnduiug wazihdeyaluuszondldlumsiamundoussandusius
iuszansamuasUsyansuayniy

5. wamTideilnunwnui unliufasfessaviamainnslideniva
diedaaiunmsviaadiendiinn mslifeasadvaiionsusseduiuidoyatnems
atfuayudaiEuMIvie e lnelagsma Social Media vilvignénanlalududi
LALA3T19N153U3 @8nAaeeiu Phatcha, Phetchanchai and Kaosa-ard (2020)
fifinw Factors Affecting Tourists Decision on Health Tourism in the Area
Eastern Seaside Province Group ‘W‘U'jmﬁa%ﬁqLaﬂé’ﬂwa}uaﬁﬁ%ﬁmﬁmumu
ﬂiummammawmﬂwLUuLiaa'ﬁn WauNAaA g FUA YUY LLau‘V\IuV\Iaamm
aranfugunmseuuusaiy Suadensdinaulanieaiiss maaSuaseinenm
YauvatinnhemaluladdeiviaviliAnuseansnmlunislddendvasiie
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N15UsEFUITUSeE19AT19ETIA LALARAARBINUNUITEVDI IN1A7 TINeTTHI
uazaing ndas (2557) idnwmsnevaussedonavavesiuslarlunsiihdsoya
NNNIAAIA WUNNTENRNAvaEumMingldaIrnNutar L InnTsUNWINAUNT
THdoraviadubosdiny meduaiumaviondion Yamsssy uazittinarundulne
dieatsnuAmaasusiauasdeuledugnisaianuemedanuniu gumunds
amiﬁwumaauiﬂwt,aﬂaﬂwmaqmmmLLaw\IuvﬁammmmLﬂumumimmummmb
wseuendniel Lﬂu@mmumuﬂaﬂmmvmmm NN YUY Rmans
yosyuvuliIuEessn faumaniae wagldnagnsuuu Outside-in azviliiAn
nszUuMsiouTelugruedsditulasthlugnsiandemmsadnsnelédu 4 3n

VOLAUDUUL
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1. Wienszduliinvieniisninanuaulauagdndulasnvioniiedluguyy
sUszduTuSai1snmdnualiavilrinvieuionAaviaundisendn S
LA§IAa LU MIuaetiemiedldSunansenuainaniunisallsndadelaa
lalsun 2019 (COVID-19)

2. qurundaialatu Smiadunys msfaunanuiveadedlidanm
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el Usuﬂmaumﬂwmﬁmummeaumﬂmmu Sotheuenidumadis
ATAvnzay soadfiudeuasdniaunni

3. guudeinlsiumseyin it inpmeuasiuRETina e ugums
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